
 

 

Resources for Employer & Career Research: 
 

Occupational Outlook Handbook: http://online.onetcenter.org/   

America's Career Infonet:  http://www.acinet.org/    

Bureau of Labor Statistics:  http://www.bls.gov/    

CareerProject:  http://thecareerproject.org/Home    

Hoover's Online:  http://www.hoovers.com/    

Vault:  http://www.vault.com/  

RileyGuide: http://www.rileyguide.com/     

CareerShift: http://www.careershift.com/?sc=champlain    

 
 
 

Web Resources for Communication & PR 
 

 

Media Job Market: The market place for media professionals, such as: job search, resume posting, and a 

resource center. 

 

TalentZoo.com: Source for advertising, marketing, and media jobs, salary information, career advice, and 

much, much more. Since 1996, they  have united qualified professionals with top agencies. 

 

AAF.org: Acts as the "Unifying Voice for Advertising." The AAF is the oldest national advertising trade 

association, representing 40,000 professionals in the advertising industry; headquartered in Washington, 

D.C. 

 

Association of National Advertisers: Leads the marketing community by providing its members insights, 

collaboration, and advocacy. Strives to communicate marketing best practices, lead industry initiatives, 

influence industry practices, manage industry affairs, and advance, promote, and protect all advertisers and 

marketers. 

 

Creativehotlist.com: A customizable online application for connecting talent, companies, and services. 

Creative Hotlist has a sophisticated search engine and enables users to find individuals, companies and 

resources for any aspect of the creative marketplace: job openings, creative services, artists, designers, 

programmers, printers, service bureaus, schools, and clubs. 

 

Coroflot.com: Coroflot is the largest, most established, most diverse pool of professional creative portfolios 

in the world. 

 

San Diego Ad Club: As San Diego’s oldest continuously operating business association, the Ad Club and its 

members have an incredible history of legendary business accomplishments steeped in creativity, rooted in 

public service, and grounded in professional and personal relationships. 
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Simply Hired: A vertical search engine company based in Silicon Valley, building the largest online database of 

jobs on the planet. Their goal is to make finding your next job a simple yet effective, enjoyable journey. 

 

Pub Club: Since 1961, The Publicity Club of New England has annually sponsored an education program open 

to members, nonmembers, public relations veterans, and novices alike. Programs offer up-to-date perspectives 

in public relations theory and practice, with the goal of making each participant a more polished practitioner. 

 

Boston PRSA: The largest association of public relations professionals in New England and one of the largest 

PRSA chapters nationally. 

 

Corporation For Public Broadcasting: A private, non-profit corporation that was created by Congress in 1967. It 

promotes public telecommunications services (television, radio, online) for the American people. 

 

TV Jobs: An internet based employment services dedicated to helping you find employment in highly 

competitive broadcast marketplace. 

 

Bay Area Video Coalition: The Bay Area Video Coalition (BAVC) inspires social change by enabling the sharing of 

diverse stories through art, education, and technology. 

 

Entertainment Careers: Entertainment jobs, internships and career information in the entertainment industry. 

 

Show Bsiz Jobs: Showbizjobs.com is the leading brand in entertainment recruiting, serving the entertainment 

and media industry since 1995. 

 

Vermont Job Search 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

JobSpot: Champlain College’s in-house search engine. Updated 

daily, most of the jobs posted are from employers specifically 

seeking candidates from the Champlain College community. 

Vermont Job Link:  https://www.vermontjoblink.com/ada/ Find the 

largest array of job opportunities across the state of VT. 

Jobs in Vermont:  http://www.jobsinvt.com/ A website dedicated 

to connecting Vermont job seekers and employers.  

Seven Days: http://classifieds.sevendaysvt.com/home.htm A local 

newspaper with a great online job board. 

Craigslist: http://burlington.craigslist.org/ A great site to find part 

time and freelance opportunities.  

Burlington Free Press: http://www.freepressclassified.com/ A 
comprehensive, balanced local newspaper.  

http://www.champlain.edu/
http://www.simplyhired.com/
http://www.pubclub.org/
http://www.prsaboston.org/index.asp
http://www.cpb.org/jobline/
http://www.tvjobs.com/
http://www.bavc.org/
http://www.entertainmentcareers.net/
http://www.showbizjobs.com/
https://www.vermontjoblink.com/ada/
http://www.jobsinvt.com/
http://classifieds.sevendaysvt.com/home.htm
http://burlington.craigslist.org/
http://www.freepressclassified.com/
https://www.vermontjoblink.com/ada/
http://www.jobsinvt.com/
http://classifieds.sevendaysvt.com/home.htm
http://burlington.craigslist.org/
http://www.freepressclassified.com/


 

 

 

TeamWorkOnline: Portal to sports jobs, employment, careers, and internships with the NBA, NHL, NFL, MLB, 

MLS, NASCAR, LPGA, Comcast-Spectator, IMG, ATP, WTA, and features Ask Buffy, portal to sports and live 

events jobs. 

 

Mandy-Film & TV Jobs: Film/TV Production resource: broadcast, film production jobs. 

 

 

Public Relations/Marketing 

 

 

PR Week Jobs: The leading title for public relations in the US.  PRWeek is responsible for creating the largest 

advertising market place for products and services, as well as for jobs, in the public relations industry. 

 

The Public Relations Society of America: The nation’s largest community of public relations and 

communications professionals. 

 

Nation Job-Marketing: Marketing jobs / sales jobs. Updated daily, it hosts detailed job listings and company 

profiles. 

 

Marketing Power: AMA's Marketing Career Network can help with a database of over 40,000 highly skilled 

marketing professionals and over 14,000 employers. 

 

I Hire Marketing: Search thousands of marketing jobs from our exclusive job postings, internet job boards, 

newspapers, and classified ads. 

 

Iprospect.com: A search engine marketing professional services firm that develops, implements, and 

manages both natural search engine optimization and paid search advertising campaigns. 

 

Marketing MVP: The BusinessMVP Network is 1,500 business & career sites owned & operated by The Sparks 

Group, founded in 1978 as a recruitment consulting firm, and transformed into an online business & 

recruitment network in 1998. 

 

Marketing Crossing: Through investigating and consolidating marketing leads from every possible online 

and printed source — including various marketing job boards, employer websites, different associations' 

websites, and more; we uncover thousands of new marketing employment opportunities each day and 

ensure you track down as many marketing job openings as possible. 

 

The Public Relations Society of America: The world’s largest and foremost organization of public relations 

professionals. Provides professional development, sets standards of excellence, and upholds principles of 

ethics for its members, and more broadly, the multi-billion dollar global public relations profession. 

 

The American Communication Association: Committed to enabling the effective use of new and evolving 

technologies to facilitate communication instruction, research and criticism, and to offering a technologically 

supportive venue for all who study the ways in which humans communicate. 
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ACWL: Formed in the late 1980s by a group of writers who wanted a private forum for exchanging ideas, 

complaining about almost everything, and trying to understand this decidedly wacky business. 

 

American Society of Business Publication Editors: Founded in 1964, the American Society of Business 

Publication Editors (ASBPE) is the professional association for full-time and freelance editors and writers 

employed in the business, trade, and specialty press. 

 

 

Professional Organizations & 
           Resources  

 

 

Canadian Public Relations Society: An organization of men and women who practice public relations in 

Canada and abroad. Members work to maintain the highest standards and to share a uniquely Canadian 

experience in public relations. 

 

International Association of Business Communicators: Founded in 1970, The International Association of 

Business Communicators provides a professional network of about 15,000 business communication 

professionals in over 80 countries. 

 

International Association of Online Communicators: Seeks to promote and preserve the open and free 

communication that has been the foundation of the Internet community. Provides a network through which 

practitioners and educators can share knowledge and ideas. Membership is open to all those who’s work or 

teaching is centered on Internet content creation, including writers, editors, producers, college professors, 

and online publicists. 

 

International Public Relations Institute: An independent nonprofit organization that builds and documents 

research-based knowledge in public relations, and makes this knowledge available and useful to 

practitioners, educators, researchers, and their clients. 

 

Institute for Public Relations: An independent nonprofit organization that builds and documents research-

based knowledge in public relations, and makes this knowledge available and useful to practitioners, 

educators, researchers, and their clients. 

 

National Association of Government Communicators: A national not-for-profit professional network of 

federal, state, and local government employees who disseminate information within and outside 

government. Its members are editors, writers, graphic artists, video professionals, broadcasters, 

photographers, information specialists, and agency spokespersons. 

 

National Council for Marketing & Public Relations: The only organization of its kind that exclusively 

represents marketing and public relations professionals at community and technical colleges. 

 

National Investor Relations Institute: The professional association of corporate officers and investor relations 

consultants responsible for communication among corporate management, shareholders, securities 

analysts, and other financial community constituents. 
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National School Public Relations Association : A professional organization dedicated to building support and 

trust for education through responsible public relations that leads to success for all students. 

 

Public Relations Society of America: PRSA is a community of more than 21,000 public relations and 

communications professionals across the United States, from recent college graduates to the leaders of the 

world’s largest multinational firms. 

 

Religion Communicators Council: The Religion Communicators Council, founded in 1929, is an interfaith 

association of religion communicators at work in print and electronic communication, advertising, and 

public relations. 

 

Links to various international public relations associations: IPRA will be the world’s most relevant, 

resourceful, and influential professional association for senior international public relations executives. 

 

 

Other Helpful Links 

 

 

American Advertising Federation: Protects and promotes the well-being of advertising. We accomplish this 

through a unique, nationally coordinated grassroots network of advertisers, agencies, media companies, 

local advertising clubs and college chapters. 

 

American Association of Advertising Agencies: 4A's members have access to an abundance of helpful 

information and resources through all departments within the 4A's. Members can offer their clients 

expanded or improved services through these resources, such as: unparalleled source of advertising-Related 

information, research services, programs and peer groups, government-related programs, professional 

development, retirement savings plan, group insurance plans. 

 

American Marketing Association: The AMA's website, MarketingPower.com, supplies site registrants and 

AMA members with the information, products, and services required to succeed in their careers. 

 

American Communication Association: The ACA is a not-for-profit virtual professional association with 

actual presence in the world of communication scholars and practitioners. 

 

Association for Business Communication: The Association for Business Communication (ABC) is an 

international, interdisciplinary organization committed to advancing business communication research, 

education, and practice. 

 

Association for Education in Journalism and Mass Communication: A nonprofit organization of more than 

3,700 educators, students, and practitioners from around the globe. AEJMC's mission is to promote the 

highest possible standards for journalism and mass communication education, to encourage the widest 

possible range of communication research, encourage the implementation of a multi-cultural society in the 

classroom and curriculum, and to defend and maintain freedom of communication in an effort to achieve 

better professional practice, a better informed public, and wider human understanding. 
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Canadian Communication Association: A national, bilingual organization that brings together teachers, 

researchers and professionals from the public and private sectors to promote the investigation of 

communication issues in Canada. 

 

Center for the Study of Communication and Culture: The publisher of Communication Research Trends, is a 

non-profit research association of scholars interested in a values-oriented approach to communication. 

 

International Association for Media and Communication Research: The worldwide professional organization 

in the field of media and communication research. Its members promote global inclusiveness and excellence 

within the best traditions of critical research in the field. 

 

International Communication Association: The largest international academic association for scholars 

interested in the study, teaching, and application of all aspects of human and mediated communication. 

 

Journalism Education Association: Supports free and responsible scholastic journalism by providing 

resources and educational opportunities, promoting professionalism, encouraging and rewarding student 

excellence and teacher achievement, and fostering an atmosphere which encompasses diversity yet builds 

unity. 

 

National Communication Association: The largest national organization dedicated to communication. 

Researchers, educators, and professionals work to understand and better all forms of human 

communication. 

 

World Communication Association: WCA members are convinced that to maintain peace throughout the 

world there must be a mutual understanding among humanity that grows for individual and group 

interaction. WCA believes that one effective way to begin this worldwide exchange is by establishing 

individual and scholarly contacts among people and across all national and cultural boundaries. 

 

Military Reporters and Writers: An association of reporters, editors, photographers, television news people, 

educators, retired journalists, college students, and others who cover or are interested in national security 

and veterans issues. 

 

National Academy of Television Journalists: An organization whose sole purpose is working with newly 

graduated J-School students to assist them as they entered the real world of television news. 

 

National Association of Science Writers: Fosters the dissemination of accurate information regarding science 

through all media normally devoted to informing the public. 

 

National Institute for Computer-Assisted Reporting: Fosters excellence in investigative journalism, which is 

essential to a free society. They accomplish this by: providing training, resources, and a community of 

support to investigative journalists, promoting high professional standards, protecting the rights of 

investigative journalists, and ensuring the future of IRE. 
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National Conference of Editorial Writers: A nonprofit professional organization that exists to improve the 

quality of opinion writing in newspapers, for broadcast editorials and online, and to promote high standards 

among opinion writers and editors. 

 

Education Writers Association: The national professional organization of education reporters. 

 

National Press Photographers Association: Dedicated to the advancement of visual journalism, and its 

creation, practice, training, editing, and distribution in all news media and works to promote its role as a 

vital public service. 

 

Online News Association: Launched in May 2000 to honor excellence in digital journalism around the world, 

it is administered by the Online News Association, in partnership with the University of Miami's School of 

Communication. 

 

Pew Research Center for the People and the Press: An independent, non-partisan public opinion research 

organization that studies attitudes toward politics, the press, and public policy issues. In this role, it serves 

as a valuable information resource for political leaders, journalists, scholars, and citizens. 

 

Poynter Institute: Young journalists have always been a top priority for Poynter. For more than 30 years, the 

Poynter Fellows have gone on to pioneer new methods of storytelling, lead newsrooms and even win 

Pulitzers. They have become passionate practitioners of every craft: reporting and writing, design, 

photojournalism, graphics, and all forms of multimedia. 

 

Radio-Television News Directors Association: The world's largest professional organization exclusively 

serving the electronic news profession, consisting of more than 3,000 news directors, news associates, 

educators, and students. 

 

Religion Newswriters Association: Offers free tools and tips for writing about religion with balance, accuracy, 

and insight. This is a free resource of the Religion News writers Association. 

 

Society of American Business Editors and Writers: An independent, nonprofit organization that encourages 

comprehensive reporting of economic events without fear or favoritism, and upgrades skills and knowledge 

through continuous educational efforts. 

 

Society of Environmental Journalists: The only North-American membership association of professional 

journalists dedicated to more and better coverage of environment-related issues. 

 

Society of News Design: An international organization for news media professionals and visual 

communicators – specifically those who create print/web/mobile publications and products. Our member’s 

art direct, design, edit, report, illustrate, make photos and video, visualize data, and write code. 

 

Society of Professional Journalists: The nation’s most broad-based journalism organization, dedicated to 

encouraging the free practice of journalism and stimulating high standards of ethical behavior. 
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Advertising Age: Ad Age is the leading global source of news, intelligence, and conversation for marketing 

and media communities. 

 

All About Public Relations: Tips, leads, and links for public relations professionals and job seekers. 

 

American Journalism Review: National magazine covering all aspects of print, television, radio, and online 

media. 

 

Behind the News: A high-energy, fun way for upper, primary, and secondary students to learn about current 

issues and events in their world. 

 

Columbia Journalism Review: Encourages and stimulates excellence in journalism in the service of a free 

society. It is both a watchdog and a friend of the press in all its forms, from newspapers to magazines, to 

radio, television, and the Web. 

 

Editor & Publisher: The authoritative journal covering all aspects of the North American newspaper industry, 

including business, newsroom, advertising, circulation, marketing, technology, online, and syndicates. 

 

First Amendment News: The center serves as a forum for the study and exploration of free-expression 

issues, including freedom of speech, of the press and of religion, and the rights to assemble and to petition 

the government. 

 

Freedom Forum Publications: A nonpartisan foundation dedicated to free press, free speech, and free spirit 

for all people. The foundation focuses on three priorities: the Newseum, First Amendment freedoms, and 

newsroom diversity. 

 

Journalism Ethics Cases Online: This set of cases has been created for teachers, researchers, professional 

journalists and consumers of news to help them explore ethical issues in journalism. The cases raise a 

variety of ethical problems faced by journalists, including privacy, conflict of interest, reporter- source 

relationships, and the role of journalists in their communities. 

 

Journal of Marketing Communications: A double-blind, peer-reviewed journal devoted to publishing 

research papers and information concerning all aspects of marketing and corporate communication, 

branding both corporate and product-related, and promotion management. 

 

Journal of Integrated Marketing Communication: Documents and helps define the changing role of 

communications in today’ evolving business environment. 

 

News Media and the Law: Quarterly magazine on all aspects of media law, covering cases, laws, and other 

events that may affect how journalists can cover the news. 

 

Public Relations Journal: Published quarterly by the Public Relations Society of America (PRSA), is an open-

access, peer-reviewed electronic research journal facilitating the transfer of knowledge from the educational 

community to the professional community. 

 

 

 

 

 

 

 

http://www.champlain.edu/
http://www.adage.com/
http://aboutpublicrelations.net/mlibrary.htm
http://www.ajr.org/
http://newsresearch.blogspot.com/
http://www.cjr.org/
http://www.editorandpublisher.com/home.aspx
http://www.firstamendmentcenter.org/
http://www.freedomforum.org/templates/document.asp?documentID=13087
http://journalism.indiana.edu/resources/ethics/
http://www.tandf.co.uk/journals/titles/13527266.asp
http://www.medill.northwestern.edu/imc/
http://www.rcfp.org/news/mag/index.php
http://www.prsa.org/prjournal/


 

 

 

Online Journalism Review: Helping good journalists and good journalism succeed in the 21st century by 

providing training for New Media at all levels; from the traditional journalist making the transition to New 

Media, to the New Media journalist seeking to improve critical thinking and beat reporting skills, to the 

newsroom leader managing change in a dynamic era. 

 

Accuracy in Media: A non-profit, grassroots citizens watchdog of the news media that critiques botched and 

bungled news stories and sets the record straight on important issues that have received slanted coverage. 

 

Action Coalition for Media Education: ACME's unique approach to media education involves teaching citizens 

how to more effectively access, analyze, evaluate, and produce media. ACME's success stems from a "hands 

on" approach to teaching media skills, knowledge, and activism in an engaging way. 

 

Ad Busters: A global network of artists, activists, writers, pranksters, students, educators, and entrepreneurs 

who want to advance the new social activist movement of the information age. 

 

Ad Critic: Culls the best visual and idea-centric communication from around the world and the talent behind 

it. 

 

Ad Flip: The world's largest archive of classic print and magazine ads. Search for your favorite slice of 

advertising pop culture from the 40s through the 90s. 

 

Alliance for a Media Literate America: A national non-profit membership organization that supports media 

literacy education. ALMA organizes conferences and events, holds a collection of student-produced films, 

and develops resources for teachers about the core principals of media literacy education. 

 

Association for Media Literacy: A voluntary, non-profit organization dedicated to promoting media 

education as a means of understanding the influence of the media, and the impact of rapidly evolving 

technology, on our culture. 

 

Center for Media and Democracy: An independent, non-profit, non-partisan media and consumer watchdog 

group. 

 

Center for Media and Public Affairs: A nonpartisan research and educational organization which conducts 

scientific studies of news and entertainment media. 

 

Center for Media Literacy: An educational organization that provides leadership, public education, 

professional development, and educational resources nationally and internationally. Dedicated to promoting 

and supporting media literacy education as a framework for accessing, analyzing, evaluating, creating, and 

participating with media content, CML works to help citizens, especially the young, develop critical thinking 

and media production skills needed to live fully in the 21st century media culture. 

 

FAIR: Fairness & Accuracy in Reporting: The national media watch group, it has been offering well-

documented criticism of media bias and censorship since 1986. 
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GLAAD Media: Amplifies the voice of the LGBT community by empowering real people to share their stories, 

holding the media accountable for the words and images they present, and helping grassroots organizations 

communicate effectively. 

 

Independent Media Institute: Empowers people with independent journalism information and media tools to 

change the world. 

 

Jesuit Communication Project: Provides a variety of resources and services for teachers, parents, church 

groups, school boards, students, and other interested groups to encourage, promote, and develop Media 

Education across Canada. 

 

JournalismNet: A free web site with over 600 pages devoted to helping people find what they need. Its pages 

are designed to bring you an investigative guide to the Internet. The best tools, tricks and websites from 

around the world. 

 

Media Awareness Network: A Canadian non-profit organization that has been pioneering the development of 

media literacy and digital literacy programs since its incorporation since 1996. 

 

MediaChannel: Concerned with the political, cultural and social impacts of the media, large and small. 

MediaChannel exists to provide information, diverse perspectives, and inspire debate, collaboration, action, 

and citizen engagement. 

 

Media Literacy Clearinghouse: This site supports teaching standards for media literacy, non-print texts, and 

21st century literacy skills. 

 

Project Censored: Teaches students and the public about the role of a free press in a free society. 

 

News Watch: Provides different views of current news. 

 

Society for Technical Communications: STC is an individual membership organization dedicated to 

advancing the arts and sciences of technical communication. 

 

Center for Communications: Exposes young people to the issues, ethics, people, and creative product that 

define the media business. They offer students interested in media careers a unique opportunity to learn 

about the world of communications. 

 

Federal Communications Commission: An independent United States government agency. The FCC was 

established by the Communications Act of 1934, and is charged with regulating interstate and international 

communications by radio, television, wire, satellite, and cable. 

 

Advertising Photographers of America: Their goal is to establish, endorse, and promote professional 

practices, standards, and ethics in the photographic and advertising community. 

 

Cable and Telecommunications Association for marketing: Blends a razor-sharp focus on cable 

telecommunications marketing with a penchant for bringing intelligent people together.  

 

 

 

 

 

 

http://www.champlain.edu/
http://www.glaad.org/
http://www.independentmedia.org/
http://interact.uoregon.edu/medialit/JCP/index.html
http://www.journalismnet.com/media/criticism.htm
http://www.media-awareness.ca/
http://www.mediachannel.org/
http://www.frankwbaker.com/default1.htm
http://www.projectcensored.org/
http://www.newswatch.org/
http://www.stc.org/Index.asp?LoginFailed=1
http://www.cencom.org/
http://www.fcc.gov/
http://www.apanational.com/i4a/pages/index.cfm?pageid=1
http://www.ctam.com/pages/default.aspx


 

 

 

National Communication Association: Advances communication as the discipline that studies all forms, 

modes, media, and consequences of communication through humanistic, social scientific, and aesthetic 

inquiry. 

 

Association of Graphic Communications: An $18 billion network for industry information and idea exchange, 

a provider of graphics arts education and training, a vehicle for industry promotion and marketing, an 

advocate on legislative and environmental issues, and a source for bottom-line savings for the benefit of its 

NY/NJ/CT membership. 

 

Westover Media: A full service marketing company specializing in experimental out of home marketing and 

promotions. Using your product samples, we plant the seeds to cultivate organic relationships with you, the 

consumer, from the ground up. 

 

Communication Arts: Founded in 1959, Communication Arts is the premier source of inspiration for graphic 

designers, art directors, design firms, corporate design departments, advertising agencies, interactive 

designers, illustrators, and photographers—everyone involved in visual communication. 

 

Aquent: At Aquent, we pair marketing and design specialists with challenging jobs to create inspired, 

productive partnerships; ones that produce meaningful work for our client companies and the talent we 

represent. 

 

Optimedia: A full service media agency that offers communication planning, digital, broadcast, print, out of 

home, and content capabilities. 

 

Mullen: a full service modern advertising agency, integrating disciplines from creative to direct response, 

public relations, full-service media, social influence, digital production, and analytics. 

 

Marketing Sherpa: Researches what works in marketing via exclusive case studies, surveys, and results data 

analysis. 

 

My Music Job: Provides assistance to those who make their living in the day to day, not always glamorous 

but usually fulfilling, music industry. 

 

Coordinator Jobs: Search job sites, company career pages, and associations for coordinator jobs. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

http://www.champlain.edu/
http://www.natcom.org/
http://www.agcomm.org/
http://www.westovermedia.com/
http://www.commarts.com/
http://www.aquent.us/
http://www.optimedia-us.com/
http://www.mullen.com/
http://www.marketingsherpa.com/
http://www.mymusicjob.com/
http://coordinatorjobs.org/


 

 

National & Government Job Search Resources 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

http://www.champlain.edu/
http://www.job-hunt.org/index.html
http://www.usajobs.gov/
http://www.nationjob.com/
http://www.jobsearchusa.org/

